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CONSUMERS’ RESEARCH 


BULLETIN 
Off the Editor's Chest 


HE U.S. Department of Justi September 

1949 filed a civil anti-trust suit in New York 
against The Great Atlantic and Pacific Tea Com 
pany to force it to split into seven independent prices should be ee 
chains and divorce its sales branches from its whol in determining just 


saling, processing, and manufacturing organization Since the Sherman 





Federal action against any big company under the ments are somewhat 
anti-trust statutes is likely to be applauded by flor government enfors 
many people ‘‘on general principles,”’ tor in this that review their iude 
country the concept of corporate ‘‘monopoly” has policies accordir 
always been exceedingly unpopular and has been a ind beliefs. 

sure-fire campaign issue for politicians tor decades In the early davs of 


power which they were desig 


Che A & P is not a monopoly, i y sense, how- 
ever, for its share of the nation’s grocery business # in terms of power to set 
was only 6.4 percent in 1947, a decline from the high level Inthe A& P« 
11.6 percent which it held in 1933. point out the government 
The government charged that the chain had used position that a firm shoul 
its power to secure lower prices from its manufac- level for the purpose of 
turers, suppliers, and producers and that it had that a wholesale buyer sh« 
used this advantage to undersell competitors in cet lower prices in order to be 
tain sections. In reply the A & P denied that it consumer more 
secured discounts and allowances unlawtully and ought not to 
asserted that it tried to buy foods more cheaply in operations or 
order to sell to consumers at low prices. In due him an “‘unfa 
course the Federal Courts and, no doubt, the Su- One government 
preme Court will finally decide whether the govern- cheapness of pric 
ment’s action was properly taken to enforce the sideration in the 
anti-trust laws in the public interest. the heart of the 
It is important to keep in mind that phrase “‘in ness and indepen 
the public interest"’ since the De partment ol Justice 


has a very wide discretion in deciding what cases 
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SOUP, made by cooking a piece of meat until all the 
"essence" is extracted, was once considered excellent 
nourishment for an invalid Then for a time nutrition ex- 
perts held that, although meat broths were pleasant to the 
taste and stimulating to the digestive juices, they had 
little nutritive value Now, according to researches by 
Dr. John Eager Howard and Dr. Richard A. Carey of Johns 
Hopkins University and Hospital, a cup of broth rich in 
meat extractives is an excellent source of potassium and 
actually has the ability to restore strength to a convalescent They found 


that potassium plays an important role in the action of the muscles 





> > > 

THE TONI TWINS advertisement has run into difficulties with the Federal 
Trade i Furthermore, the Toni Company, in reply to F.T.C. action, ad- 
nitted that it had the same professional hairdresser set the waves of both 
twins, the one that had the Toni Cold Wave Permanent and the one that had a 
professional beauty shop cold wave. As every woman knows, it’s the profession- 
al touch that makes the difference in appearance between a home permanent wave 
ind one given by a skilled beauty shop operator In the future, Toni adver- 
tisements are expected to carry some such phrase as "Coiffure by Antoine" to 
indicate that neither twin gave herself a Toni wave 


* * * 


THE AMERICAN MALE must look his worst to feel his best At least that’s 
the way one of the editors of Men’s Wear sums up the situation It was ob- 
served during the summer resort season that men showed a preference for a wild 
shirt and a pair of slacks as their essential outfit Now that cold weather 
has arrived, the wearing of sheep-—lined or pile-lined outer garments which the 
editor refers to, somewhat sniffily, as types sold only in the country stores 
for backwoodsmen, has achieved popularity Although the magazine deplores this 
trend, it advises retailers to recognize that a mild revolution against man’s 
old established fetishes and dress customs is taking place and to select their 
stocks of merchandise accordingly 

> > > 

PREMIUM GASOLINE SALES have fallen off in some localities as much as 20 
percent recently, admits Automotive Digest. The trade journal ascribes the 
drop to “articles by uninformed persons telling motorists that its use was an 
unnecessary expense," and suggests that "some method should be devised to make 
writers of such articles and the magazines that print them subject to damages 
for the harm they do." This is the kind of unintelligent reaction to criticisn 
that put the public utilities behind the eight ball of public opinion back in 
the early 30’s Responsible industry executives should be quick to recognize 
the disservice done them and to repudiate the suggestion of censorship, by any 
sort of intimidation, of information valuable to the public CR’s advice to 
consumers, back as far as 1932, that it was not necessary to use premium gaso- 
line in the engines of most automobiles has been substantiated not only by the 
test of time, but more recently by the Consumer Relations Committee of the 
American Automobile Association and the Bureau of Federal Supply The obvious 
retort to the "uninformed" writer in Automotive Digest is that some method 
ought to be devised for making the writers of propaganda detrimental to con- 
sumers’ pocketbooks responsible for reimbursing consumers for the money lost by 
following such misleading advice. 


a. 


THE HIGH COST OF HOME-DELIVERED MILK is an important factor in its de- 
clining sale in New York City, in the opinion of one dairy company executive. 
The price for home-delivered milk on an every-other-day basis has been 21 cents 
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to 23 cents a quart compared with 19 cents to 20 cents a quart at stores. Home- 
delivery sales, which used to account for 75 percent of milk sales in New York 
City 10 years ago, now amount to something like 25 percent. The milkman who 
used to make his delivery on the doorstep before dawn now prefers to truck it 
in larger quantities to the stores, for which in some areas he has been paid 
wages as high as $17,000 a year. 

* * . 

THE BOTTOM DROPPED OUT OF THE HOUSEHOLD SALES OF DDT last spring after a 
number of sources, including Consumers’ Research Bulletin, brought to public 
attention the dangers to health involved in the use of DDT sprays (see "Danger 
to Health in DDT," Consumers’ Research Bulletin, June 1949) Apparently some 
public officials, however, are hard to convince of the desirability of not 
taking chances with taxpayers’ health and well-being for subscribers in various 
parts of the country have written in to report mass DDT sprayings of certain 
ireas by airplanes Michigan City, Indiana, and Brewster, Massachusetts. are 
particular offenders mentioned 

> * > 

THE SEASON OF AN ANNOYING SKIN DISTURBANCE, inelegantly 
itch," is approaching. This is not an allergy, reports 
Association, but usually represents an early stage of a 
caused by water-softening materials and soap during the winter months when the 
outpouring of perspiration acid is at a low level. The alkali of water-soften- 
ers acts on the skin to destroy the normal acid mantle 

MOTHPROOFING PREPARATIONS based on the use of sodium, inc, or magnesium 
Silicofluorides in aqueous solution have been found to < c range of color in 
wool garments to which they are applied, observes a bul in of a Canadian 
trade association Some of these changes are ascribed to the presence of iron 
aS a contaminant of the acidic silicofluoride solution when Se na spray gun 
or kept ina steel container Rayon garments containing acid-sensitive dyes 
are also adversely affected where dry cleaning plants use silicofluoride moth- 
proofing preparations in their moisture det solutior it may be 
used for both wool and rayon garments 


THE OVERUSE OF CHEMICALS IN FOOD 
Chemical and Engineering News He calls at 
fruits‘with sulfur dioxide, the firming of 
chloride, and asks why chocolate pudding 
contains enough chocolate, or why cheese crackers need tc 
sentative Frank B. Keefe of Wisconsin has been conducting 
discover the extent to which chemicals are being used as 
ral ingredients in food products, which has brought forth 
ment by Dr. Paul B. Dunbar th h ‘ qh as bee 
ing the use of new chemical substances in its products 

THE AUTOMOBILE OWNER shoulders a large part of the 
estimated that over $500 of the purchase price of a $2 
taxes That is an important factor for those who advoca 
cheap light car to bear in mind It may be that what 
new design in automobiles, as economy in government, 
marked reduction of taxes The Automobile 
that motor vehicle users’ ixesS continue 

irgest single 
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NYLON SHIRTS 





Nylon shirts are attractive and luxurious-looking in their boxes. 


Despite a 


finite advantage in that they can be laundered at home or in a hotel room wash- 
the conclusion drawn from CR's tests was that the shirts tested would not be 


satisfactory for general wear; 


practically their only important use at present 


would appear to be for wear while a man is traveling 
The principal faults of the brands tested were connected with cut and work- 


j 


manship. It would appear that manufacturers and processors in the field have a 
lot to learn about using and handling the nylon material in production. It might be 
wise for manufacturers to arrange to have a qualified laboratory group carry on 
cooperative studies on manufacturing processes, so they can overcome the difficulties 
that now prevent production of first-class shirts, and come up with satisfactory tech- 
niques. Furthermore, from the consumer's standpoint, it would have been far better if 
the first shirts made had been tested by the manufacturers and their employees and not 
sold to the public until proven in service. The public should not have to pay for the 
privilege of making the use tests the manufacturers can and should make with their own 


staff and facilities. 


None of the nylon shirts tested compared favorably in details 


of construction, cut, workmanship, and appearance after a period of wear with a 


first-quality cotton broadcloth shirt 


YLON SHIRTS are sure to be on many 

Christmas lists this year. Certainly one would 
have appeal for a man who must travel a great 
deal, for a nylon shirt is easy to wash, dries quickly, 
and, what is most important to the traveler, can 
A nylon 
shirt does not have the crisp, neat appearance of a 
fresh well-ironed cotton shirt, but it will likely look 
better at the end of a hot steamy day than a wilted 


be worn without ironing if necessary. 


cotton shirt 
One CR consultant who took nylon shirts and 
undergarments with him on a trip to Europe last 
summer wrote, “If I had only known what I know 
now. I could have traveled with one suitcase less 
if only I had nylon pajamas | would never have 
to send anything to the laundry 
[his saving on laundering costs and the claimed 
durability of the fabric have been cited as reasons 
for disregarding the initial high price of nylon 


shirts. One shirt manufacturer claims “‘you could 
wear one [nylon] shirt every day for a year and 
longer.”” If that claim were true, it would mean at 
least 365 wearings and washings for a nylon shirt, 
as against about 30 wearings and washings which 
may be expected from the average cotton shirt 

A nylon shirt will cost about $10 as compared 
with about $3 for a cotton shirt If a $10 nvlon 
shirt were worn 365 times and washed at home. 
it would cost something like three cents a wearing 
depending on the cost of soap and water If a $3 
cotton shirt were worn 30 times during its life 
and laundered at home, it would cost a little more 
than 10 cents a wearing. If it were laundered at a 
commercial laundry, it would cost about 30 cents a 
wearing. (This assumes that laundering charges 
will be 20 cents for each washing and ironing 
Although the cost of wearing cotton shirts is much 


less when washing and ironing are done at home, 
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Figure 1 
lerarm im iD 


buttonho 


many women find it hard to iron shirts well enough 
to please the man who wears them. Retailers and 
manufacturers of nvlon shirts believe that women 
will sacrifice a great deal to keep away from the 
job of ironing shirts, and stress this point heavily 
in their advertising 

Tests by CR show that the picture for nylon 
shirts is not so rosy as might appear on first 
consideration. Consumers’ Research bought five 
different brands of nylon shirts and had them worn 
by staff members for several months. One’or more 
samples of all of the C-rated shirts were judged un 
Satisfactory for one reason or another before 16 
wearings and washings less than 5 percent of 
the 365 claimed by one manufacturer 

After three months, the men all agreed that they 
would not care to wear nylon shirts regularly. Early 
in the study it became clear that the shirts could be 
worn unironed only if they were to be worn under 
conditions where the wearers would not object t 
puc kered collars and seams It was considered 
that the shirts would be much improved in appear 
ance generally if they were to be ironed betweet 
wearings. 

Most of the men complained about a clammy or 
generally unpleasant feeling in hot, humid weather 
Che men who did not wear undershirts complained 
that perspiration rolled down underneath the nylon 
shirts, which remained relatively dry themselves 
This was true even of “‘ventilated’’ nylon shirts 
Men who perspire freely would likely find nylon 
shirts uncomfortable and unpleasant to wear in any 
kind of weather. 

The other most frequent complaints had to do 
with the general poor workmanship and cut of the 


shirts. There were loose threads, puckered seams 


coarse stitching, poor buttonholes, and in sor 
cases poor joining of seams he fabric allowed 
for seams was insufficient on two brands, and the 


seams pulled out (see Figure 1 Iwo of the shirts 


badly that it was 
wholly unsatisfactory to we ! All of the shirts 


were very badly cut, on 


were skimped in some respect and were either too 
short or too small in the body or sleeves or else- 
where to meet the Commercial Standards for dress 
or sport shirts. This skimpiness might not be a 
problem for a small man, but no heavy man en- 


jovs wearing a shirt that is tight across his chest, 























Figure 2 
Note that collars do not fold smoot 

both shirts were poorly cul; the poor cus 
ts clearly noticeable 
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and no tall man is happy wearing a shirt that keeps 
pulling out of his trousers 

The collars on two shirts were so shaped that 
they would not fold smoothly at the seam (see 
Figure 2 

In CR's study all the shirts were washed in a 
standard washing machine with a 
mild soap (Lux) in soft water and rinsed carefully 


agitator-ty pe 
rhe shirts were not ironed. This laundering pro- 
cedure was considered imilar to that which the 
average consumer would use 

The fabric of the white shirts was attractive and 
luxurious-looking when new After some wearings 
and washings, however, the fabric of the Marlboro 
shirt, which was a patterned weave, began to look 
“floated” 
Phis was unbecoming on the body of 


fuzzv because the threads of the designs 
becam » loose 
the shirt and unsightly 


iringe ol loose threads showed against 


at the top ol the collar, 


ne retained their 

whiteness wel > study. One of the 
Marlboro shirts early in tl study began deve lop- 
| increased until it was 

be content to wear it 


and examinations, 
and others not rey (‘onsumers’ Research 
concluded that the msumer uuld be wise to con- 
sider carefull vhet f t to buy Cousin 
Georg for Christmas 
lfanvl 
whatever 
bef« re it 1 pur ] l a vlon shirts are sold, lor 


the one selec ted, 
examined carefully 
the most | ped in transparent 
clined to allow 
though a buver 

med to have some in- 


s worth and be aware 


Consumers’ 


that it was quite unsafe to take the clerk's word for 
quality and finish. The wise buyer, however, will 
look the shirt over as carefully as he is permitted 
to, if only to be sure that the threads are clipped, 
the yoke smooth, and the underarm seams joined 
If you don't want to destroy the fancy 


properly. 
with the understanding that the 


wrapping, buy 
shirt may be returned if it is found faulty 
All the shirts tested were made of 100 percent 


nylon fabric, as claimed 


B. Intermediate 
R-M, 100% DuPont Nylon by Ramey (M. H 
Meverhoff Co., Inc., 350 Fifth Ave New York 1) 
$10; $8.41. White-on-white patterned weave. French 
culls One piece sleeves Cut too short to satis 


Raab 


factory 


C. Not Recommended 
(Sold by John David Im N.Y. ) 


One-piece sleeves. 


Belgrave 
$9.95 
Cut short. One sample was cut poorly and was judged 


\quare 


Plain weave. French cuffs 


unsuitable for wearing Yoke of other sample poorly 
cut 
Marlboro he Glendale (Marlboro Shirt Co., I 
& Lombard Sts Saltimore 1 $8.95 Whit 
Buttoned cuffs piece 


Cut short and skimped in body 


patte rned weave 


h ft ' 


took a decided yellowi tint duri 
llar during test 
Reis Robert Reis & ( 
$9.95 \ sp 
Li 
1d skimy 
and k ny 
fabric abric pulled 
arms 
1200 Broadway, 


Wl e-on-wlhiite patterned we ive, 


Sherman, Broadway (Sol Sherman, Inc 
New York 1) 


French cuffs One piece sleeves 


S805 
( t chlor 
ly skimped. Fabric pulled loose from seam s 


sleeve 


Test Manual 





CR still has a moderate stock of copies ¢ 
the CONSUMERS’ TEST MANUAL (3 
3g x 105 inches, plus index, illus- 
available at 50 cents, 


of 


pages, 734 
trated). This Manual, 
provides directions for conducting some 75 
different tests of consumers’ goods using simple 
procedures and a minimum of apparatus. A 
a test for sul- 
test for starch 


few of the tests explained are: 
phites in fruits, fruit juices, etc.; 
in face powder or other substances; compari- 


son of vinegars and household ammonias; par- 


tial analysis of soap. 

The Manual is not new 
in April 1937), but the information is still valid 
and correct and has been found of much value 
for use in classroom work in connection with 


originally published 


home economics and consumer science teaching 
and in the study of consumers’ goods. Those 
who like to know about laboratory techniques 
and perhaps apply them on a home basis at 
times, will also find the material in the Manual 


interesting. 
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A Brief Look at Christmas Toys 





HE old adage ‘“‘nothing new under the sun” Counting Toy. Playskool Counting Ilouse is a 

was never more apt than as applied to children’s very practical toy for children from 3 to 8 years 
tovs. Toys are so old, and so universally made and Consists of a “Counting House,’ balance arm, 2 
distributed, that, like a popular song on the radio, trays, and 11 plastic numerals. The numerals are 
even the newest of ideas do not seem new for so weighted that “‘1"’ and ‘‘1"’ on one tray balances 
long. While toys rapidly follow every phase of “2” on the other, and so forth. Teaches recognitior 
grown-up progress and activity, certain “old re 


liables”’ usually succeed in holding the stage with 





relatively infrequent changes in the cast. 

A survey of leading toy distributors indicates 
that this year will be no exception, with the prob 
ability that there will be but few really ‘new’ 
toys available on the shelves for purchase this year : 
If Montgomery Ward's Christmas catalog is an : ot * hs 
indication, there will be a greater number of toys mavsuees 
available at under $1 than last year, and there are COUNTING HOUSE 
indications that the number of low- and medium 
priced lines of toys will be substantially increased 
The toy manufacturers in turn prophesy that be 
cause of the steel strike there will be a shortage ol 
some items such as dolls, and games which require 


. | 
steel for various pins and magnets, and advis | 
| 


consumers to buy earls 
| 


rhe following toys are listed as having appealed [wa 
to CR shoppers as interesting developments rather al = =e es € 


than as being particularly new. The names of the 








stores where these toys were seen and their approxi 
mate prices are given as a convenience tor thos 
desiring to order by mail; however, many of thes« 
tovs will be found to be nationally distributed, and 


of numbers and encourages an early interest i 


s str tior lable t 8) 
are available in larger stores in almost any city addition and ubstraction \va 7 it FLA 
Schwarz (745 Fifth Ave., New York 22; Ardmore, 


Pa.; and 40 Newberry St., Boston 16 $7.50 


inquiry may very likely show that the same models , 


Toys for Both Girls and Boys 


Bicycle. Strawbridge & Clothier (Philadelphia Tenpin Set. One of the oldest, yet still most 
and John Wanamaker (New York and _ Phila- popular toys in the game class is tenpins. “‘Cham- 
delphia) are offering the novel J/uffy-Convertible 
Bicycle for training voung children{to ride two- 
wheelers This is a_ sturdy little pneumati 
tired bicvcle with two extra rubber-tired wheels 
attached to the rear hubnuts in “‘outrigger”™’ fashion 
As a first adjustment, the outrigger wheels are set 
only about '% in. above the ground. Thus, with 
the slightest tilt, one of the outer wheels touches the 
ground to hold the child up. As the child becomes 
more and more proficient the wheels can be raised 
for less frequent support, until removed entirely to 
leave a practical bicycle to be outgrown or inherited 
as a trainer by the next youngster in line [wo 
sizes are available: 16 in. for children from 4 to 
about 6 vears old ($40); and 20 in. for children 7 
and up ($50). Both boys’ and girls’ types are avail- 
able. (Huffman Mfg. Co., Dayton, Ohio.) 
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pion” Ten Pin Set, Young Treasures, Inc. (746 
Madison Ave., New York 21) offers a well made 
7-in. maple pin set for $5. Two 3-in. seasoned maple 
balls are included together with score pads and 
set-up sheet. Such a set should provide amusement 
for both young and old if sufficient space (say 20 
{t. in length) is available in the cellar, walk, or on a 
drive to enjoy properly this time-honored game 


Accordion. For musically inclined youngsters 
there is a 544 x 104% x 6-in. button-accordion, 
the Magnus Chromatic Accordion. Vifteen-folds bel- 
lows opens to about 19 in. While not represented 
is a finished musical instrument, it might obviate 
the necessity of investing in expensive models while 





‘| 











Magnus Chromatic Accordion 


ascertaining the child's interest and aptitude for 
A “numbers system” for 
accordion instruction allows the beginner to play a 
tune even before he masters a scale. Available at 
Young Treasures, Inc.; Marshall Field, Chicago; 
and Bullock's, los Angeles and San Francisco. 
$10. Montgomery Ward, $8.75, plus postage 


such an instrument. 


Toys for Girls 

As always, dolls and doll houses will continue as 
the center of attraction for little girls. Strawbridge 
& Clothier has a particularly fine assortment of 
makes, types, and sizes of dolls, as have Schwarz, 
R. 1. Macy (34th & 7th Ave., New York 1), and 
others. Models and types are much too numerous 
to describe, Lut include the now familiar fairy- 
land (or storybook) dulls; teacher and pupil sers 
(Young Treasures, Inc., $10); and reversible dolls, 
such as one which is Mary when held one side up, 
and her lamb when the other way (Young Trea- 
sures, Inc., $4). 


Doll. The 14%-in. Ton: doll has nylon hair 
which can be shampooed and set. Girls, 5 years 
and up, can fix the hair in endless varieties of ways 
with the complete Toni shampoo, Play Wave, curl- 
ers, papers. comb, and instructions. which are in- 
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Tons Voll 


Ihe doll is plastic, jointed, and has “sleep- 
ing’ eyes. ($10, Schwarz; $9.59, plus postage, 
Sears, Roebuck & Co.) 


cluded 


Doll Ilouse. Many such as Gimbel 
(New York, Philadelphia) and Young Trea- 
sures, are offering a 6-room “‘put-away” doll house 


it about $8. Erected on an included turntable for 


stores, 


Dros 














Doli Llouse 


easy access, it is about 32 x 13x 18 in. [las bath- 
room with plastic shower curtains, staircase, plastic 
windows, and removable roof for access. 
collect from Young Treasures.) 


(Express 


Iland Loom. 
the scason is a small wood and plastic working 
model hand loom, Bonhop (Schwarz, Young Trea- 
sures). 12x 744 x 4 in. in size, it comes completely 
assembled, threaded with 36 in. of cotton warp 
ready for weaving. Three skeins of colored wool 


One of the most practical toys of 
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and three plastic shuttles are furnished to enable 
the child to weave an endless variety of patterns. 
A handbook on weaving is included. ($6, Schwarz; 
Young Treasures.) For children 7 years and up. 


Toys for Boys 

Just as dolls attract girls, trains can be expected 
to hold the center of the stage for boys. From the 
very beginning, it should be determined whether 
the train set to be given is to be the final set, or 
whether it is to form the nucleus of an expanding 
railway system. In the former case, one of the less 
expensive, less true to detail, sets will usually suf- 
fice; if the latter, a choice should be made between 
Lionel (The Lionel Corp., 15 E. 26 St., New York 
10) or American Flyer (A. C. Gilbert, New Haven 6, 
Conn.), as constructional differences make it im- 
practical to mix equipment later. (See ‘Trains 
and a Few Other Toys for Christmas,”’ Con- 
SUMERS’ RESEARCH BULLETIN, December 1948.) 
Lionel uses three-rail track in a choice of two 
gauges; American Flyer uses a somewhat more 
realistic two-rail track. There is also a very con- 
siderable difference in the cars and associated equip- 
ment available, most of which are not interchange- 
able. Both Lionel and American Flyer are an ex- 
cellent line of trains, but, as boys are sometimes 
quite positive in their preferences, it might be 
well to secure an expression on this point before 
making an investment of considerable magnitude. 


Train Set. Gimbel Bros. and others are current- 
ly offering an excellent buy, the Marx Electric Train 
Set, in the form of a New York Central type 
engine, two cars, caboose, 8 sections of track, and 
transformer, for $10. This would be an excellent 
train set for smaller boys; there is reason, however, 
to doubt its continued availability during the 
Christmas season, at least at the $10 price. In- 
terested consumers are therefore advised to buy 
the item now, if it remains available when this 
BULLETIN is received. 


American Flyer Electric Train 








~ 





Penusyloanta Switcher aud Tender, American Flyer HU 


-155 

















Automatic Semaphore, Americas Flyer No. 761 
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“Sam” the Semaphore Man, American Flyer No. 758 


New Engines and Train Accessories. There 
are not many very significant differences in electric 
train design this year. American Flyer has a new 
4-6-2 Pacific-type locomotive with smoke and choo- 
($30 for complete set, including 
locomotive, two cars, caboose, track, transformer, 
and other accessories). Another new American 
Flyer train listed is the Pennsylvania Switcher and 
Tender as illustrated, $25. Among the new train 
accessories is the American Flyer No. 761 Automatic 


choo features 


Semaphore, with which two trains can be operated 
on the same track without one ever catching the 
other; and No. 758 “‘Sam"’ the Semaphore Man oper- 
ated by a push button. When the button is pressed, 
the signal goes down, “‘Sam"’ comes out of the house 
and the train stops; when the button is released 
the train goes on. $6 and $8.50 respectively. 
(Do not buy for use with Lionel equipment.) 


Electric Remote-Control Cars. Small plastic 
models of 1949 Ford and Plymouth cars which are 


“‘remote-controlled."” Each uses a two-flashlight- 











Plymouth “ Remote-Controlled” Car 


cell power-pack and a 7-ft. flexible control cable to 
power small electric motor in car for forward or 
reverse motion; pneumatic control to front wheels 
for steering. Works quite well on hardwood floors. 
(Young Treasures, Inc., $7.) 


Additions to Erector Sets. These sets (A. 
C. Gilbert Co.) include an illumination kit ($2) 
for lighting any Erector models, with 8 red and 
green bulbs and necessary sockets and wiring; a 

















Electric Eye Kit 


merry-go-round kit for building the merry-go- 
round illustrated, for use with the No. 914 or No. 
12)% Erector sets only, $3 (if these sets are not 
available, the total cost is $29.50; ask for set No. 
1014); and an electric eye kit ($13.75), with which 
various functions such as the operation of trains 
can be controlled electronically. 
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Towmotor. Schwarz, $18, illustrated. A versa- 
tile material-handling machine in miniature. It 
lifts, lowers, stacks, carries, tows, and pushes. 
Just plug it into the house circuit, work the con- 
trols, and it will work slowly and accurately. Made 
of steel finished in red and gray, 13 in. long by 1244 











Electric Towmotor 


in. high, rubber tires, 90 in. cord. [or children 8 
to 14 years, but since it operates from the 110- 
volt circuit, it is considered that it should be used 
only by children mature enough to understand and 
heed instructions and to operate with care. It 
should never be used out-of-doors as in any location 
where earth or an electrical ground (e.g., water or 
drain pipe) might be touched. (There was no 
third ground wire for grounding included in the 
line cord.) 














Cowboy-Indian Camp 


Toys For Smaller Children 


Miniature Play Sets. Sets with miniature 
figures of persons and animals, buildings, and 
scenery are very popular and many different kinds 
Illustrated is a Cowboy-Indian Camp 
Schwarz, $25). Other models are available through 
almost all toy distributors at various prices. Young 
Treasures has an English Fort at $11, with extra 
sets of defending knights at $2; 
(4 x 8 in.) with pioneer and wile at $6.50; and 
barnvard figures as low as $2 for small sets. For 


are available. 


a covered wagon 


5 to 10 year olds. 
Pay-Off Banks. 
ire available in a wide variety of forms such as the 
‘Merry-Go-Bank" (Gimbel Bros., $3) In this 
the horses on the merry-go-round are numbered, 
and adults, who may be tempted to bet on the 
results, will probably return it to the children quick- 
ly, as action is too slow and indecisive to compete 


Toy banks, usually of plastic 


with a roulette wheel. 

Blow-A-Tune. Gimbel Bros. and others offer a 
small plastic appliance to which perforated disks 
can be fitted. When the child blows (rather 
lustily) through a mouthpiece and simultaneously 
revolves the disk by turning a crank, a simple tune 
is played. Records are interchangeable with such 
subjects as “Ilappy Birthday,” “Jingle Bells,”’ 
“Vankee Doodle.”’ $1 with 1 record; $2.19 with 13 


Corrections and Emendations to Consumers’ Research 


Annual Cumulative Bulletin (ACB) and Monthly Bulletins 





Frigidaire Auto- (CR has received a number of com- 
oe plaints of severe tangling of clothes 
Annual Cumulative (a fault which was reported in our 
Bulletin "49-50, Buna eTIN) and undue wear on cer- 
od 13 tain types of clothing by this washer 
June '48 Bulletin [nm other cases, the washer has 

given no difficulty at all. New 

models just offered are claimed not 
to have these difficulties, and it is said that Frigid- 
aire will install replacement tubs to correct the 
trouble on the machines already in service at around 


$30. CR will make further studies of this machine 
in its modified form and report new findings as 


soon as practicable 


Calcium Chloride 
Page 21, Col. 2 
Nov. '48 Bulletin 


Delete C listing of V-O anti-freeze 
This product, reported in 1946 by a 
state government agency as con- 
taining calcium chloride, is now asserted by the 
manufacturer not to be a calcium chloride solution, 
but a mixture of various glycols plus rust inhibitors 
and defoaming agents 
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General Electric Model 805 


TELEVISION RECEIVERS 





i) A RECENT STUDY brought to light the fact 


that there were, at the time, 87 companies 
offering 424 different models of television receivers 
Those subscribx rs who are concerned because a 
listing of one particular model in which they ar 
espec ially interested has not appeared in the But 

LETIN, can see readily why CR has concentrated 
its TV receiver test work on models made by 
those manufacturers whose output constitutes more 
than 80 percent of the total number of sets manu- 
factured. 

There are several so-called features in many of 
the TV receivers now being sold which the con 
sumer, himself, can evaluate in the light of his par 
ticular needs and taste. It is wise to purchase a 
set which presents the whole televised picture. 
The picture size on a 10-inch picture tube cannot 
be larger than 6 x 8 inches (74% x 10 inches for a 
12'4-inch tube, etc.) without a loss in “picture in- 
telligence”’ (the complete visual message sent out 
by the broadcasting station), if the ratio of height 
to width is maintained. An increase in the picture 
height and width above the figures mentioned re- 
sults in cutting off the four corners of the picture 
as transmitted. A variation from the 3:4 aspect 
ratio, that is, cutting off either length or width 
only, results in picture distortion. 

Many advertisements and trade notices have ap- 
peared this fall concerning a new and revolutionary 
picture tube — the so-called “lack” ‘Tube — 


rdvertisment “Gives pic- 
depth ind 


which according to one 
tures with unbelievable photographic 


realism in lighted rooms! Reduces glare and cy¢ 


Gives up to 60°% more clarity and con- 


Che “Black 


the advertisement would lead the 


strain! 
trast range!” lube, « mtrary towl 
reader t 
heve, is no more nor less than a tube \ 

in filter It accomplishes ibout the same thu 

that one of the better viewing filters will accomplis! 

but it does do this in a neater or more convenicnt 
way. 
of brilliance with its use for a given light intensity 


available because the new glass is not too efficient 


There is a definite reduction in the amount 


as a transmitter of light 

CR still does not think it advisable to purchase 
a TV-radio-phono combination at this time be 
cause of the great loss the user will be subjected to 
in case of obsolescence of part of the unit (color tele 
vision should arrive sooner than now expected) while 
other parts continue to represent good design. Ifa 
combination receiver is purchased, be especially 
careful not to buy a unit which is equipped to play 
45 rpm. records only. Some TV 
equipped only for 45 rpm. records are now being 


combinations 


sola. 

Another point of considerable importance in 
making a choice is the actual size of the viewing 
tube. While a large picture is desirable, there ts a 
limit to its useful size when the size of the room 


in which the receiver is to be used is considered. 


CONSUMERS’ RESEARCII BULLETIN @ DECEMBER, 1949 @ 13 











Motorola | 


The 16-inch viewing tube used in the RCA 8-T-270 
was considered a bit large for a small living room 
and in some instances, because the 16-inch tube is 
best viewed at a distance of approximately 8 
feet, it might be quite inconvenient to work out a 
suitable arrangement of furniture for watching the 
set in a given room. A further disadvantage of the 
very large tube is that a receiver using one cannot 
be tuned easily; the picture is so large that it ap- 
pears diffused and out of focus when a person is 
close enough to the receiver to manipulate the con- 
trols. The proper method of tuning under these 
circumstances is to make a slight adjustment and 
then stand back to ascertain whether it was correct. 

Speaker placement in the receiver is also an im- 
portant consideration. If the illusion is to be 
created that the people as seen on the screen are 
actually talking, the loud-speaker should preferably 
be located either just above or just below the pic- 
ture tube. While many small console models use 
the latter arrangement, some table models mount 
the speaker so that the sound emanates from the 
side or top of the cabinet, a position that tends to 
spoil any illusion of reality and makes achievement 
of good sound quality impossible. 

Another feature which has been much heralded 
in recent newspaper advertisements is the use of a 
“built-in antenna”’ system. The Philco 50 T-1104 
in the listings was so equipped. \ survey of a 
number of sets with built-in antennas and installed 
at a moderate distance from a TV broadcasting 
center showed that reception on all of the sets 
was smproved when the more usual type of indoor 
antenna was substituted for the ‘‘built-in"’ one. At 


distances greater than about 25 miles from the 
best stations, an outdoor antenna is preferable. If 
doubt exists, try both kinds to determine whether 
the indoor antenna gives good reception. 

All the sets in the listings that follow carried 
Underwriters’ Laboratories’ label with the ex- 
ception of the Emerson 621. Sensitivities, as mea- 
sured were approximate only, but are useful in a 


relative sense. Ratings are cr49. 


A. Recommended 


Philco, Model 50 T 1104 (Philco Corp., Philadelphia) 
$229.95. Table model with brown plastic cabinet. 
Weight, 80 Ib. Watts input, 225. 22 tubes, including 
2 rectifiers and 10-in. picture tube. Picture mask size 
714 x 91% in. Built-in antenna provided (see remarks 

in text). Picture stability, good. Picture clarity 

very good Picture brightness, good Sensitivity 

90 to 100 microvolts, fair. Overall, picture fidelity 

4.0 to 4.2 me. band-widtl \udio 

quality in listening tests, comparable t itput of 

good table-model radio. Used 4 x 6 i PAL speaker 

100 to 5500 evcles per 


} 


consid red good 


Approximate acoustical range, 

second (fair Electrical fidelity of audio section 

within 3 db. from 100 to 10,000 cycles, with distortion 

less than 8% (very good as television sets go). Leakage 
current, 0.5 ma. (shock hazard not excessive 

RCA Victor, Model 8-T-270 (Radio Corp of America 
Camden, N. ] $495. Mod 
in different cabinet, $395. Installation and service for a 
year, $80. Table model with wood cabinet. Weight, 
88 Ib. Watts input, 285. 27 tubes, including 4 recti- 
fiers and 16-in. picture tube. The latter is considered 
slightly large for use in a rather small living room 
minimum viewing distance, 5-1/3 ft. Picture size 1044 
x 13% in. Provision for use with either 300 ohm or 
72 ohm input from antenna, a good feature. Picture 
stability, good. Picture quality, excellent (4 mc. video 
band-width), considered one of best so far tested. 
Picture brightness adequate for nighttime observation, 
but required some darkening of room during daylight 
hours. Weak-signal sensitivity considered satisfactory. 


el 9-T-270 is similar chassis 


Bamersow Model 621 
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Excellent automatic-volume-control action maintained 
same picture contrast and sound volume for weak and 
strong signals (a desirable feature provided on only the 
more recent TV receivers). Audio quality considered 
only fair, but good for a table model; used single pen- 
tode in audio output and 8-in. speaker so mounted that 
sound output was from top of cabinet (undesirable 
see text). Leakage current, 0.5 ma. (shock hazard not 
excessive). 


B. Intermediate 


Emerson, Model 621 (Emerson Radio & Phonograph 
Corp., 111 Eighth Ave., New York 11) $230. A com 
bination TV-FM-AM radio receiver. Table model with 
wood cabinet. Weight, 70 Ib. Watts input, 220. 28 
tubes, including 2 rectifiers and 10-in. picture tube. 
Picture mask size 744 x 9 in. Picture stability and 
brightness, considered good. Picture resolution or 
fidelity, considered good (3.8 mc. band-width). Sensi- 
tivity, 100 microvolts, fair. Acoustical quality on listen- 
ing test on TV, AM, or FM considered no better than 
smal! table-model radio; speaker was so mounted that 
it faced top of cabinet. Quieting sensitivity on FM, 
150 microvolts, poor. Approximate acoustical range, 
125 to 4000 c.p.s. (not good This set is rated B. Jn- 
termediate principally because of the poor audio quality, 
mediocre FM section, and comparatively poor work- 
manship and accessibility for servicing. Leakage cur- 
rent, 0.25 ma. (shock hazard not excessive). 

General Electric, Model 805 (General Electric Co., Elec- 
tronics Park, Syracuse) $240. Table model with brown 
plastic cabinet Weight, 45 Ib. Watts input, 150. 
20 tubes, including 1 rectifier and 10-in. picture tube, 
also 2 selenium rectifiers: Picture mask size 634 x 8% in. 
Picture stability and brightness, good. Sensitivity, 45 
microvolts on both high and low band, considered very 
good. Picture resolution, very good (4 mc. band-width). 
Audio quality in listening test comparable to that of 
good table-model radio. Used 4-in. PM speaker. Power 
output, 1.5 watts with 10% distortion. Approximate 
acoustical range, 150 to 4000 c.p.s. Electrical fidelity 
measurements indicated performance that would not 
be good enough for use with external high-fidelity sound 
equipment. High sensitivity tends to make this receiver 
desirable for many low-signal-strength areas, whereas a 


Westinghou sé 


booster would be necessary with many sets. Would be 
worthy of an A Recommended rating if audio system 
and power supply were improved (the power supply 
failed during the tests). Leakage current, a measure of 
shock hazard, 3 ma., considered much too large. 


Motorola, Model 7VT5 (Motorola Inc., 4545 Augusta 


Blvd., Chicago 51) $140. Portable model with wood 
cabinet, imitation leather covered. Weight, 29 Ib. 
Separate indoor antenna supplied. Watts input, 110. 
16 tubes, including 1 rectifier and 7-in. picture tube, also 
a crystal video detector, 2 selenium rectifiers, and 
ballast tube. Picture mask size 5% x 644 in. Choice 
of front panel controls, good. Picture stability and 
brightness, fair; vertical hold control had to be ad- 
justed occasionally. Picture clarity, very good (over- 
all band-width, 3.5 mc.). Sensitivity, 75 to 100 micro- 
volts, fair to good. Audio quality in listening tests 
comparable to a good table-model receiver at low volume 
levels. Output, 0.3 watts with 10% distortion (poor, 
when compared even to a table-model radio). Used 
6-in. PM speaker. Approximate acoustical range, 150 
to 4000 c.p.s. Leakage current, 7.5 ma., much too high 
L Model H-251 (Westinghouse I lectric ¢ orp., 
Sunbury, Pa.) $230. Table model with well constructed 
cabinet. Weight, 65 Ib. Watts input, 210. 25 tubes, 
including 3 rectifiers and 10-in. picture tube. Picture 
mask size 7 x 9 in. Picture stability and brightness, 
good. Picture clarity, fair; a constant ripple seemed 
to be present on all stations (band-width varied be- 
tween 3 and 3.5 mc. on 2 samples tested). Sensitivity: 
first sample, 160 microvolts, poor; second, 75 to 115 
microvolts, fair to good. Audio quality in listening 
test comparable to average table-model receiver, but 
514-in. PM speaker was mounted at side of cabinet 
(undesirable — see text). Approximate acoustical range, 
100 to 5000 c.p.s. (fair). Electrical fidelity of audio 
section, fair (+ 5 db. from 50 to 8000 c.p.s.) The 
“Electronic Magnifier,” which increases the picture 
size, is not considered an advantage. Loss of detail 
was very marked, and, of course, with a magnified 
picture there is a necessary corresponding loss of the 
outer portion of the picture. (The statson operators 
know best from long practice and experience which 
views should be close-ups and which are best shot from 
a greater distance.) Leakage current, 0.5 ma. (shock 
hazard not excessive). 
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A of Us at Consumers’ Research 
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EMERSON 


lMIEN’S HATS 





ASIIION appears to have little to do with the 
sales of men’s hats. Each season manufacturers 
bring out new models, new colors, and new trims, 
but, even in the trade, it is admitted that they sell 
only the same styles and colors. Best-selling colors 
are said to be gray, willow, and brown, in that order 
Since men are not greatly influenced by fashion in 
hats, the best buy for the average male will often 
be a hat that will give him the longest service, with 
good appearance and good resistance to weather 
and cleaning. 

CR purchased 15 samples of felt hats in popular 
colors and subjected the samples to a series of tests 


planned to permit an evaluation of their wearing 
qualities. Greatest weight was given to a flexing 
test devised to give an evaluation of resistance of a 
hat to wear. Samples of the felt of each hat were 
placed in a special testing machine developed by 
CR (see illustration) which bent the felt back and 
forth through an angle of approximately 135° in 
each direction. Under this treatment the best hat 
withstood on an average about 3000 bend cycles 
the poorest withstood only about one-tenth as 
Since hats often fail because of wearing 
this test is an im- 


many. 
through somewhere in the crease, 
portant and practical measure of one of the prin- 
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cipal tactors determining the durability of a hat 


It is believed that most men would prefer a 
lightweight, thin felt with good wear properties 
to a heavier thicker felt with the same wear prop- 
erties. The first is more difficult to make and 
A thin felt that is stiff is 
also judged to be less desirable than a soft pliable 


requires superior stock. 


felt. Since all of these factors are mutually related 
all were considered in the final determination of the 
factor identified in the listings as “‘wear resistance.’ 


Fastness of the dye to water was tested by satur 
ating samples of the felt with tepid water and al 
lowing them to dry in contact with blotting paper 


All samples were substantially colorfast except the 


Stetson, which marked the blotter somewhat. Re 
sistance to soiling was studied by applving a spot 
of clear light machine oil and another of an oil 
graphite suspension. The diameter of the clear oil 
spot after 24 hours and the migration of oil from 
the oil-graphite spot were considered measures of 
the ability of the felt to restrict the area soiled 
The swatches of felt used in this test were dry 
cleaned and the degree of completeness of removal 
of the oil-graphite spot was noted 


Spotting by rain drops was ~imulated by dropping 
distilled water on pieces of material from the hat, 
and measuring the diameter of the water spot both 
before and after the felt samples were dry cleaned 
None of the hats absorbed water after dry cleaning, 
but before dry cleaning the water drop soaked into 
the felts from the Adam and Dobbs hats in about 
15 minutes. Comments concerning water resistance 
in the listings apply to the hats as received (before 
dry cleaning) except where otherwise noted. When 
dry cleaning appreciably «aifected the water resis- 
tance, this finding isnoted Dry cleaning did affect 
the diameter of the spots made by the water drops 
in some instances. Dry cleaning was found to 
lengthen the nap of some of the felts but most of 
the felts were little affected in appearance by the 
process. All of the felts were somewhat thicker 
after dry cleaning; the Disney and the Emerson 
felts retained their original thickness best 


In the light-fading test, samples from all hats 
were subjected to 40% hours in the Fade-Ometer 
(This corresponds to about 54 hours in strong sun- 
light at midday in June at the latitude of Washing- 
ton, D. C.) At the conclusion of the test, the 
samples were examined by daylight. The Stetson 
sample was the only one that appeared to be color- 
fast to light. The colors of the other hats were 
changed by exposure, but no comment is made in 
the listings when such fading was slight or negligible. 
All hats, except those noted, had both sweat-stops 
and sweatbands. 


llat testing machine as built for ¢ rs’ Research by 


US. Testing ¢ lloboken, NJ 


A. Recommended 


Road (Mallory Hat Div Danb 
$7.50 Soft, medium gra lined hat, wit 
Lacked sweat-stoy Wemwht of felt, 


Felt of excellent wear resistance. 


Emerson, Shore 
Conn.) 
bound brim edge 
14 2 oz. per sq vd 
Resistance to water and to change by dry cleaning, ver 
good to soil above average 
ullory (Mallory Hat Diy $8.50 
um blue, lined hat, with rolled anc 
Lacked sweat-stop. Weight of felt, 11.6 oz. per sq 


(lightest in the group | 


A\ledi im soit 


1 sewed brin 


Felt of excellent wear resistar 
Resistance to wat and soil 
about average 
somewhat 
Paragon, Vlagship (Paragon Ilat 
Medium soft, chocolate browr 
sewed brim edge Weight nu te 
Good wear resistance Resistance 
very good but to dry cleani uM Ix 


B. Intermediate 


Sears-Roebuck's Cat. No 
\ soft 


finished brim edge 


Pilgrim 
mediun gra 


Weight of teit 


Resistance to wate 


plus postage 


Fair wear resistance 

good; but to dry cleaning, about average 

reduced water resistance. Faded noticeably in test 
colorfastness to light 

Adam, Executive (Adam lHlats Inc., 665 Broadway 
N.Y.C.) $7.50 A soft, medium bluis gray lined hat 
with bound edge. Weight of felt, 16.5 oz. per sq. yd 
Fair wear resistance 
ceived; to soil, below average; to dry cleani ig, above 


Resistance to water, poor as re 


avcrage. Water resistance good after dry ch ining 
Faded noticeably 
Champ, XNXNXNX Quality Suprem« 
Philadelpl 1) Ss 30. A soft lyeht g 
overcast brim edge Lacked sweat-stop 
felt, 17.5 oz. per sq. yd. Fair wear resistance 
tance to water, excellent; to suil and dry cleaning 
Faded noticeably. 
(Melton Ilat Co., 6 \\ 


A medium stil, medium gray 


| Lacked 


average 
Melton, Continental Finish 

I'l., New York 3) $7 30 

lined hat, with rolled and sewed bri 
Weight of felt, 14.7 o7 pcr 
wear resistance 


sweat-stop 
Kesistance to water, very 
soil, above average; to dry cleani about ai 


Resistol, Monarch 
$7.50. An exceptionally soft and pliable fawn-culored 


(Iiver-Rolnick Co., Garland, Texas) 
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unlined hat, with bound brim edge. Weight of felt, 14.2 
oz. per sq. yd. Fair wear resistance. Resistance to 
water, excellent; to soil, above average; to dry cleaning, 
above average. Faded noticeably. 

Disney, “Fifteen” (Disney, Inc., 358 Fifth Ave., New 
York 1) $15. A stiff, medium brown, lined hat, with 
rolled brim edge. Weight of felt, 17.4 oz. per sq. yd. 
Fair wear resistance. Resistance to water, about aver- 
age; to soil, above average; very good resistance to dry 
cleaning. 3 

Dobbs, Hanley Hall (Hat Corporation of America, South 
Norwalk, Conn.) $10. Medium stiff, light medium 
gray, lined hat, with bound brim edge. Lacked sweat- 
stop. Weight of felt, 15.3 oz per sq yd Fairly good 
wear resistancé. Resistance to water, soil, and dry 
cleaning, poor. Dry cleaning improved water resistance 
somewhat. 3 

Knox (Knox Hat Co., Inc., Hat Corp. of America, 417 
Fifth Ave., N.¥Y.C.) $12.50. <A soft, light tan, lined 
hat, with bound brim edge. Weight of felt, 14.2 oz. per 
sq. yd Resistance to water and 
soil, poor; to dry cleaning, above average 3 

Lee, Water Bloc Trinity (Frank H. Lee Co., Danbury, 
Conn $10. Stiff, light medium gray, lined hat, with 
bound brim edge. Weight of felt, 16.1 oz. per sq. yd. 


Fair wear resistance 


Fair wear resistance. Resistance to water, very good; 
to soil, above average; to dry cleaning, poor. Faded 
noticeably. 3 


C. Not Recommended 


Portis, Supreme (Portis Hat Co., Chicago) $6.50. A 
medium soft, taupe, lined hat, with bound brim edge. 
Lacked sweat-stop. Weight of felt, 17.6 oz. per sq. yd 
(heaviest in the group). Poor wear resistance 
tance to water, excellent when new; to soil, very good; 


Resis 

to dry cleaning, poor. Dry cleaning decreased water 
resistance. Faded noticeably. 1 

Brent, The Pennant (Montgomery Ward's Cat. No. 35 
54191) $8.45, plus postage. A medium stiff, gray, 
lined felt, with rolled and sewed-in brim edge. Weight 
of felt, 15.4 oz. per sq yd. Very poor wear resistance. 
Resistance to water, excellent when new, but poor after 


cleaning. Resistance to soil, very poor; to dry cleaning 
above average 2 
Royal Stetson, Whippet John B. Stetson, Philadelphia 
$10. A medium stiff, dark brown, lined hat, with bound 
brim. Weight of felt, 13.9 oz. per sq. yd. Poor wear 
to soil, very 


resistance. Resistance to water, poor; 


good; to dry cleaning, about average 3 


A New and Valuable Book on Loud-Speakers 


and High-Fidelity Questions 





CR receives many requests from “high-fidelity 
fans’’ and those who have become increasingly in- 
terested in hearing phonograph records and FM 
programs well reproduced, regarding details of 
choice and application of loud-speakers. As we 
have pointed out from time to time in our BULLE- 
TIN, it is not, possible to give special consulting 
service to subscribers, for the cost of that service 
in a given case will often run to many times the 
small annual subscription charge for CR’s BULLE- 
TINS, income from which is necessarily devoted to 
preparation of material for publication and for the 
printing and distribution of our monthly and an- 
nual BULLETINS. 

The best single source of information on loud- 
speakers and related problems that we know of is a 
new book entitled “‘Sound Reproduction,” by G. A. 
Briggs, published by Wharfedale Wireless Works, 
Bradford Road, Idle, Bradford, Yorks, England. 
This book contains a wealth of information for 
any high-fidelity enthusiast; among the more im- 
portant topics treated are the following: loud- 
speakers and their cabinets, open and reflex types; 
baffles; problems of high- and low-frequency tones 


and the frequency characterics of various orches- 
tral instruments; reproduction of voice and music 
in schools; various types of distortion; dynamic 
range and tonal qualities; a brief discussion of 
magnetic and photographic recording systems, and 
a good discussion of recording on disks, including 
excellent illustrations showing effects of wear on 
disk grooves and upon needles of fiber, steel, and 
sapphire; distortion and tracking error; vibration, 
hum, rumble and surface noise; and many other 
topics, all interestingly presented. The book com- 
prises 143 pages, including index, and 118 halftones 
and diagrams. 


This book, “Sound Reproduction,”” by G. A. 
Briggs, is available at $2.25 postpaid. Another, 
smaller book (board covers) now in its third edition, 
“Loudspeakers, The Why and How of Good Re- 
production,” by the same author, is priced at $1.25 
postpaid; this was briefly reviewed in our BULLE- 
TIN of June 1949. The books can be purchased 
together at $3.35. Either book may be ordered 
through Sun Radio and Electronics Corp., 122-124 
Duane St., New York 7. 
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Top row: Zenith Model 44903 and Silvertone Model 9270 
Bottom row: RCA-Victor Model 9-BX-56, Emerson Model 613A, and General Electric Model 143 


Portable Radio Receivers 





PORTABLE RADIO is usually purchased 
for use as an “extra receiver’’ around the 
house or for use on vacation trips in the country or 
to the shore. If the receiver is to be used only in 
the vicinity of broadcasting stations, high sensi- 
tivity will not be important, and almost any port- 
able receiver will serve fairly well. Since the aver- 
age user of a portable receiver is not likely, in most 
cases, to want its application restricted to particu- 
lar areas, however, most users will consider there 
is good reason for purchasing a receiver which offers 
satisfactory reception in the more remote areas. 
Under this condition, sensitivity becomes an im- 
portant consideration. The use of a tuned radio 
frequency (t.r.f.) stage, usually indicated by the 
use of a three-section condenser for tuning, is ad- 
vantageous. 
Another point to be considered in choosing a 
portable radio is the material of which the carrying 
case is made. Thin plastic cases, for instance, 


which are used on many sets, will not stand much 
abuse and when cracked are not only unsightly but 
often present a dangerous shock hazard if the set 
happens to have been plugged in in such a way that 
exposed parts of the chassis are connected to the 
live side of the power cord. This will very com- 
monly occur with receivers which operate on either 
batteries or the power lines. 

Fidelity of reproduction or tone quality from a 
portable will of course be poor; this is characteristic 
of all small and table-model radios. Small cabinet 
size places a positive limit on tonal fidelity, even 
when other parts of the set are made as perfectly 
as the state of the art permits — which is, of course, 
never the case with small receivers and almost 
never with the largest ones. In addition, the power 
output (loudness) from a portable will be lower 
than the usual table model because of the need to 
use low current-drain tubes. A good table-model 
set will give from 1 to 14% watts output at 10 per- 
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cent distortion. The Zenith 4G903 portable, best 
in this respect of the portable radio receivers re- 
ported in the listings, had an output of only 0.2 
watt, with 10 percent distortion, when operated 
from the power line. 

None of the five sets tested was considered de- 
serving of an A-Recommended rating. While all 
of the sets were for operation on self-contained 
batteries or on 115 volts a-c or d-c lines, two, the 
Silvertone 9270 and the Emerson 613A, had one side 
of the line cord connected directly to the chassis 
rhis condition presents, as previously noted, the 
possibility of a dangerous shock hazard, and when 
plugged into an electrical outlet, such a set should 
never be put in the hands of small children or any 
other persons who might not heed or carry out 
carefully an instruction given regarding the danger 
ol using the set outdoors or in some place where con- 
tact might be made with a good ground, such as a 
Water pipe or with water in a sink or basin at the 
same time the user was touching the set. (A radio 
should not be used in a bathroom, as has been ex- 
plained in a number of past issues of CR But- 
LETIN.) With the exception of the Silvertone, all 
sects used four tubes plus a selenium rectifier when 
Operating from an a-c line. 
five tubes and rectifier.) \ll covered the broadcast 
fange from 540 to 1600 kilocycles. Outputs as 
given were measured at 400 cycles with 10 percent 
distortion and operating from the power line. With 
the exception ol the /imerson 61 3A, all sets carried 
the Underwriters’ Laboratories’ label 
clude necessary batteries 


(The Silvertone used 


Prices in 


B. Intermediat 


Silvertone Model 9270 
$47 complete with batteries 


(Sears, Roebvck & Co., Chicago) 
Weight, 12.7 Ib. Com 
imitation leather cover. 

Sensitivity, 40 mic rovolts, good 


paratively strong wood case, 


Relative selectivity 


guod, best of sets tested. Tone quality considered good 
Approximate acoustical range, 100 to 3000 cycles, fair 
Power output, 0.2 watt, average for a portable receiver 
Iligh shock hazard, believed to be result of defective 
component. On present information set would be C 

Not Recommended for operation on power line. 3 
Zenith, Model 4G903 (Zenith Radio Corp., 6001 W 

Dickens, Chicago 39) $46 Weight, 12.3 Ib Plastic 

case. Sensitivity, 120-150 microvolts, fairly good. Rela 
tive selectivity, good. Tone quality considered good 
Approxi 
mate acoustical range, 75 to 3500 cycles, fairly good 


Leakage current, 2.3 


fora portable receiver and best of sets tested 


Power output, 0.2 watt, average. 
milliamperes (excessive shock -hazard) 3 
> > > 
General Electric, Model 143 
tronics Park, Syracuse 
Weight, 8.2 Ib 


volts, fairly good. 


(General Electric Co., Elec 
$36 complete with battery 
Sensitivity, 100 micro 


Relative selectivity, good. 


Plastic case 
Tone 
quality considered good 
100 to 3000 cycles, fair. 
age. Leakage current, 2.5 ma. (excessive shock haz 
ard). 2 
RCA-Victor, Model 9-BX-56 (Radio Corp. of America, 
RCA Victor Division, Camden, N.J.) $50. Weight, 
6.8 Ib. I'lastic case. Sensitivity, 200 microvolts, fair. 
Relative selectivity, good. 


Approximate acoustical range 
Power output, 0.2 watt, aver 


Tone quality, considered 
3500 eveck s, 


Power output, 0.2 watt, average. 


good. Approximate acoustical range, 100 to 


fairly good Leakage 


current, 5.0 ma. (excessive shock hazard) 3 


C. Not Recommended 


Emerson, Model 613.\) (Emerson Radio and Phonograph 
Corp , 111 Eighth Ave., New York City) $38. Weight, 
4.7 Ib. (light Plastic Sensitivity, 300 micro 


volts, relatively poor. 


case. 
Relative selectivity, fair. Tone 


cons dcring cabinet 


125 to 3000 cycles, fair 


quality considered good, small 
\pproximate acoustica 
; 


lower output, 0.1 watt low. Extreme potential shock 


hazard, as one side of power line connected directly to 
chassis 2 


Off the Editor's Chest 


(Continued from page 2) 





to champion the rights of a minority group at the 
expense of consumer-laxpayers, who provide the 
greater part of the revenues to pay the salaries and 
finance the operations of the U.S. Department of 
Justice and other administrative and executive 
agencies. 

The taxpayers are nicked twice: first, to finance 
the extensive investigative and legal operations of 
the government's case against the A & I’; and sec- 
ond, in indirectly paving the cost of the necessarily 
involved and long-drawn-out legal defense that the 


A & P will put up to defend its policies, which 
might better be spent in reducing still further the 
cost of its goods and the bettering of its services to 
consumers. 

The A & P, it should be noted, has a good record 
of service to consumers in its carly adoption of the 
system of labeling canned foods with the govern- 
ment A, B, or C grade in each case. 
which initially was vigorously promoted by several 
federal bureaus, and a number of civic groups, 
clubs, and organizations, was enthusiastically hailed 


Phis step, 
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in an official release of the U.S. Department of 
Agriculture in November 1934 as an aid to discern- 
ing consumers in getting the quality they paid for 
The A & P also put on a fine educational campaign 
to explain the nature of, differences in, and signifi- 
cance to consumers of the various grades. Large 
sections of the canning trade and the wholesale 
vrocers which had bitterly fought the use of govern 
ment grade labels on canned foods and had been 
olugging ‘their own system of labeling known as 
“descriptive labeling” (of little value to consumers 
in CR's opinion) raised a storm of protest at the 
government's publicity for the A & P's adoption of 
\, B, and C grade labeling 
allies wrote letters to and called on high government 


Canners and their 
officials; made speeches of protest over the radio; 
ind held trade luncheons denouncing the whole idea 


In spite of all the furor and opposition, however 
the A & P continued to expand its use of the A, B, 
ind C label and in time added an informative panel 
on cans, as well, explaining the difference between 
grades, and the standards by which the products 
were graded. Several other chains followed their 
lead and, in the course of the last decade, many 
canning companies have joined the A & P in adopt- 
ing the practice of naming the federal grade on the 
labels of their canned foods, although the trade 
association of the grocery manufacturers continues 
to promote the use of a descriptive label only, with- 
out showing the standard grade rating 


This forward-looking policy on the part of the 
A & P coupled with their executives’ avowed intent 
to use every legitimate means at their command to 
secure lower prices for consumers makes their cause 
well worthy of consumers’ support in their fight with 
the federal bureaucracy. ‘The issue, essentially, 
is not legal, but political and economic. \t is part 
of a pattern set by other recent moves of the Justice 
Department against large integrated or semi-inte- 
grated corporations such as American Telegraph & 
Telephone-Western Electric, and du Pont-General 
Motors-U.S. Rubber. ‘The anti-trust laws, as all 
lawyers know, are so loosely put together and 
vaguely worded that they are open to a consider- 
able range of interpretation by the incumbent en- 
forcing authorities. Legal critics note that in es- 
sence, in the case against A & P, the U.S. Depart- 
ment of Justice has taken the position that the 
inefficient businessman must be protected against the 
competition of a large and efficient marketing or- 
ganization and the federal government would penal- 
ize the passing on to consumers in the form of 
lower food prices the results of efficiency and intense 
price-competition. This same concept was reflected 
in the charge by the Justice Department against the 
du Pont Company that it monopolized the market 
for cellophane by building a great deal of new ca- 
pacily and by constantly culling tts prices. 

Obviously a policy of penalizing large corpera- 


uons for reducing prices does not serve consumers 


— or the nation’s best interest. Indeed, it works 


hardship on all. The retailer, dry goods merchant, 
food distributor, and other merchandisers should 
be looked upon primarily as the consumer's pur 
chasing agents, and their usefulness should be judged 
largely on their perilormance in securing tor retail 
sale a wide variety of good quality merchandise at 
the lowest practicable prices. It is not the proper 
funetion of a government that secures its powers 
trom popular election to assume the right to protect 
a minority group say small operators of retail 
food stores it the expense ol the people at large 
the consumer-taxpayers, nor is it the government's 
place to decide that a price or prices are too low 
The theory of the “Just Price’ which occupied the 
thinking ol logical theoreticians and churchmen 
back in the Middle Ages should be recognized as a 
mediaevalism that has no place in modern econom 


ics or governmental poli \ 


Phe gradual building up of a body of legal prece 
dents for penalizing big concerns for efficient opera 
tions that enable them to undersell competitors 
suggests a dangerous trend toward totalitarian goy- 
ernment or the dictator state which cannot tolerate 
the functioning of any large or successful unit in an 
economic society that is not under its own control 
or domination, and that does not have to come to 
heel when directed to behave according to a precon 
ceived line of policy. The test of whether a particu- 
lar firm or corporation is operating in the public 
interest should be whether it is serving consumers 
efficiently and effectively. That concept of the 
basic test of enforcing the anti-trust laws is one 
which consumers for their own best interest and 


protection should demand as a yardstick in any 


enforcement proceedings under federal and state 
anti-trust statutes 


It might be noted in passing that the federal 
government is not against monopolies that are 
under its control. Through the Secretary of Agri- 
culture, it exercises control over the amount of 
sugar that may be imported into the United States 
and by so doing sets the price at which sugar is sold 
It also controls through a cartel-like arrangement 
the purchase and distribution of tin that may be 
imported. Still another example of government 
monopoly, distinctly against the interest of the 
public at large and of business generally, large and 
small, is that of the Tennessee Valley Authority's 
action in marketing its fertilizer sulely through co- 
operatives, refusing to sell to companies or farmers 
that were not members of cooperatives. 

As people in many other lands have discovered 
to their sorrow, the authoritarian state is a tough 
and jealous boss over its subjects. Consumers will 
do well to protest against every encroachment in 
that direction while there is still time and they have 
the freedom to do so 
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Photographic Equipment 





Ansco Plenacolor Film 


NSCO describes its new color film as a film 
“designed to produce beautiful, full-color 
prints."’ CR has found the color rendition_ofl 
prints made from this film quite unacceptable. 
Plenacolor is similar to Kodacolor in that the nega- 
tives are in colors complementary to the colors in 
the scene. (Blue develops out as yellow; red as 
green, etc.) The negatives are thus not suitable for 
viewing, as are the positive films obtained from 
Agfacolor and Kodachrome; they must be printed, 
to bring out the actual colors of the subject. 
Exposures of 1/50 second at f:5.6 and f:8 were 
made in accordance with the exposure table ac- 
companying the film; when the finished prints and 
the corresponding negatives were received from the 
manufacturer (Ansco Division, General Aniline 
Film Corp., Binghamton, N. Y.), it was evident that 
negatives had been somewhat underexposed. Proc- 
essing was careless. The work required two months, 
which alone would make the method unpopular 
with most persons. In its present form Plenacolor 
cannot warrant a higher rating than C. Not Recom- 
mended. The product seems to be one on which 
more development work is needed, if it is to supply 
the need for good color photographs. 


Plate and Film-Pack Camera 
B. Intermediate 


Kalart (Kalart Co. Inc., Stamford, Conn.) $287.50, in 
cluding federal excise tax; originally sold at $379.50. 














Kalart Plate aud Fsim- Pack Camera 











Side view of Kalart showing maximum extension 


For 344 x 444 in. pictures on sheet film, film pack, or 
glass plates. Equipped with Wollensak coated [:4.5 
Raptar lens of 127 mm. (5 in.) focal length. Shutter, 
Rapax (nonsynchronized); a synchronized shutter for 
use with electronic tube type of flash is available at ex- 
tra cost. Rated speeds of 1/400, 1/200, 1/100, 1/50, 
1 25, 1 10, 1 5 1 2, 1 second, bulb, and time. For 
flash bulbs, synchronization is provided in the mechan 

ism of the camera body. Three “C"’ flashlight batteries 
operate the flash mechanism, a Focuspot range-finder, 
and the shutter; the shutter can also be operated by 
lever or cable release if batteries fail. The, Focuspot 
range-finder is designed for use in the dark; two images 
of the filament of a small bulb are projected on the ob- 
ject to be photographed, and when they are superim 

posed the object is in focus. A combination viewer 
and built-in range-finder of the superimposed image type 
is provided, with one window at the top right of camera 
and another at top left; either may be used by moving 
a lever, which shifts the image to the window desired 

The shutter is operated by a switch that activates a 
small solenoid to operate the shutter release. Another 
series switch holds the circuit open until the slide is 
drawn from the film holder; this action prevents wast 

ing either a flash bulb or film by the user's forgetting to 
pull the slide. Lens board removable to permit use of 


interchangeable lenses, but we-hinder will operate 
only with the lens to which it is adjusted at factory 
} 


Claim of “triple extension” bellows is misleading; the 


maximum bellows extension was 10 in. (twice the foca 
length of the lens, equivalent to taking an object full 
size but not larger Quality of lens, very good; lens 
was equivalent to an average good Tessar of the same 
speed but slightly inferior to the best of selected Tessars 
Shutter speeds were relatively correct (proportional). On 
first model tested, range finder agreed with scale, but 
both were incorrect. On two other samples, range-finder, 
scale, and image were in correct relationship. A pros 
pective purchaser would be well advised to check the 
range-finder and scale with the ground-giass image be- 
fore purchasing the camera. 
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Please Note: In the ratings AA indicates 


Although nearly all new releases of serious music are heard, space 


: en ay hat vou can alwavs count on some 
This Christ- 
mas season, it’s the 3 pm ne Plaving d 


Jumbia, but now prod 


dozen companies ctor remains tie 


ling to stimulate record bi 
pioneered by 
than 
only important holdout, eferrin pu 15 
rpm. dis 
dollars 
Who knows how 
ntil peace is declared, I sug 
quantities if at all 


long Victor will slug it out? 
¥45'sin small 
heavily, con- 
sumers ought to be sure that it has been clearly es- 
tablished that 45's are here to that the 
present “slippage bug’’ has been conquered and 


While 


no matter what merit the 45's possess, 


gest buying 
Before invest 
stay, 
that other manufacturers will produce 45's 
they slip, 
they merely parody the work of the composer and 
the periormers. In my experience, it 18 an eX- 
that 


1 


ceptional 45 rpm. set plays through on a 


and groans 


than the 


Victor player without sque 


more likely to suggest the circus tent 


concert hall. 
Like the 45's, disks 


new “editions” of previously released performances 


Plaving 


scores ol! I ong 
In most cases the fidelity of the LP tops the earlier 
78 rpm 
in sets pressed first on 


You will notice the difference particularly 


inferior wartime shellac. 
New pressings on quiet plastic surfaces reveal tones 
that, so far as my simply did 


not exist before. 


ear is concerned, 


Beethoven: ( la 

Orchestra ( n < nad ith the ulharme 
Symphony Or tra « . or der Walter 
LP 2059 


Columbia 

$3.85 {th st violin were recorded with less fuzz 
st rve a better hidelit 

periormance of a unique 

Interpretation AA 

Fidelity of Recording B 


LP a 

when you 1 er hat t original rec ling 
years earlier than most curre releases. Clarity, firm 
surtaces 


and middle, thin but poy ble — Quiet 
l I is short 


little wavering of pitcl n the int 
of the fidelity of Victor DV 8 which remains my first choice 
but welcome, indeed. Interpretation AA 
Fidelity of Recording A 


rmost grooves 


highly recommended; A 


uced by more 


recommended; B, intermediate : t recomme 


narrows comment, generall t« ‘ is wi 


Beethoven: Symph 

Brahms: Song 

Orchestra of New 

$9.70. At last we 
inds be 


ect 


I 
vocal m 


fuzzy id distorted. So 
all con petitors 


Inte rpret ation A 
Fidelity of Recording A 


Bizet: trie ture itional Sympho Orchestta 

GB) under sormier ke don Set 102. $5.30 

rhe wo ew tk is | ont tpourri style. Really 

not exceptional in y Wa ‘erlormed wiih admirable 
fervor Recorded with « th ar de range 

Interpretation AA 

Fidelity of Recording AA 


Brahms: Violin t sy Renardy with the Concert- 
gebouw I { rda under Minch 10 sides 
> ‘ work played « .refully 

performance has its 

m ) sd u ‘ lajyestic conception of 
Sziceti Columbi 003 lon's recording is mueb 
better, hi Overall, Columbi ‘mains my choice of all 
recorded performances of this work Interpretation B 
Fidelity of Recording AA 


wever 


Chopin: mata inG Minor. Piatigorsky (cello), Berkowitz 
(piano lumbia Set 854. $4.15. Weak work 
Round recording that lacks 
e and wide dynamic range 


Subdued, effective performance 
piano brilliance 
Interpretation AA 

Fidelity of Recording A 


Coates: The Three Men (1 side), The 
of the Orange Blossom ie 
under the Con 


Three Bears, & Danee 
New Symphony Orchestra 
yposer. Lond P27. $4.95. Pleasant, glib 
music of no lasting import ‘ \uthoritative performance 
Recording lacks the nd wide range of the best 78 rpm 
London sets Interpretation AA 

Fidelity of Recording A 


clarity 


Debussy: Jeux phony rchestra of the Augusteo 
j RCA i tor Set WDM 

ghtwemwht ballet musi 
» forward in Debussy's 
rding dry, lacking widest 
Interpretation AA 
‘Fidelity of Recording A 


8 sides 
le chorus 

ov game thoug!t 
hiurgical, folk, and 
will find them in fine 

he bazooka introduc 
lepth and smooth 
Interpretation AA 
Fidelity of Recording A 


Gilbert & Sullivan: Pirate f Penzance. D'Oyly Carte 
Opera Company under Godfrey. London LP 80/81. $11.90 
You will find hymn tunes and musical comedy numbers in 
this early G & Sshow. As the scintillating style was not fully 
worked out, there are dull patches. Though the cast is sub- 
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stantially the sume as in /rtal by Jury, the pertormance 
comes across more effectively here. The minor faults, which 
include some medivcre voices, Savoyards are likely to pass 
over lhe style is authoritative, the teamplay pertect 
Satisfactory recording though some passages sound softer 
un they should, in relation to what has preceded them 
The disks are packaged in a folder in idea | recommend 
o all manufacturers issuing an LP “set” of 2 or more records 
Interpretation AA 
Fidelity of Recording A 


\ few surtace clicks are audible 


Haydn: Quartet in LD) Major, Op. 04 No. 5 (“The Lark’) & 
Quartet in B Flat Major, Op. 76 No. 4 (“Sunrise”). Budapes 
Quartet. Columbia LP 4216. $4.85. Fine quartet 

with the i ranking among Haydn's most notable 
The Finale of 7he Lark is played at breakneck speed but in 
The recording offers 
wide range and depth. Quiet surfaces. Interpretation AA 
Fidelity of Recording AA 


String 


»ther respects performances are rich 


Nos id 48 Vienna Symphony 
llaydn Society LP 1003. $5.95 
gton Ave., B 


Ilaydn: Symphontes 
Orchestra under Sternberg 
(liaydn Society, In 30 thus 
Phonographic firsts” % symphonies composed during 
Haydn Murm and i ) 1d his torties No. 44, the 
lrauersymp o vor, is quite unlike familia 
es ‘n 1Or a Visit 


! foston 15.) 


festivities and 


in ge » late Haydn The 

pertort ‘ in \ i this summer, is now issucd 

» Haydn Society The playing 
! 


as purl 
I 


ol i! pproy ) r ilizes most of the cle 


men Now and then | 
hear I i bl ng rns and a lack of string 
bit« ‘ * reproduction is good. Excellent 

Interpretation A 
Fidelity of Recording A 


surtaces 


Haydn: Symphony N v4 Surprise Berlin Philhar 
monic Orchestra under Schmidt-Isserstedt (1 side) & Mozart: 
Eine Aleine Nachimusic. Berlin hilharmonic Orchestra under 
Kleiber (1 side). Capitol-Telefunken LP 8038. $4.85. Fine 
Standird works. The Ilaydn gets its best performance on 
records. Good fidelity in the high and middle registers, less 
bass than | expect The Mozart performance is less effective 
because Kiciber takes over but completely! tleavily re 
Gordc:!, leading to occasional blasting and groove jumping 
though be quulily ts praisewortl in all other ways 
Interpretation A 
Fidelity of Recording A 


Hleifets, Playing f Gershwin (Violin). Decca LP 
7003. $3.85. \When these selections were issued on shellac 
Originally, the surfaces were so noisy you could hardly hear 
the music with pleasure. Now, ameng the first of Decca’s 
releases on Ll’, what a difference! And what a blessing to 
collectors, for a fine catalog of show hits and other light 
numbers are available on quiet surfaces The fidelity is 
better than you would have supposed, too. As for this disk 
livifetz offers his engaging arrangements of three l’reludes 
and hits from J’orgy and Bess. Matchless playing. Good 
recording of the vivlin but the piano sounds tubby 
Interpretation AA 
Fidelity of Recording A 


Hilde Gueden Operetta Program (Soprano) london LP 
47. $4.95. A talented young Viennese singer who has al- 
ready made a name for herself in Europe does well with these 
light operatic numbers by Lehar, Stolz, Dustal and Crothe 
Six numbers without pause, however, sound monotonous 
Some surface clicks 
Interpretation AA 
Fidelity of Recording AA 


Excellent recording 


Kodaly: Dances from Galanta. Berlin Philharmonic Orches 
tra under de Sabata 4 sides, Deutsche Grammophon Set 
12 $6.30 Thoroughly enjoyable music performed with 
proper spirit though the attack is not always firm. For 1939 
Interpretation A 

Fidelity of Recording A 


remarkably recorded 


Mascagni: L'Amnico Frits. Tagliavini, lassinari, etc., under 
the Composer. 4 sides, Cetra-Suria LI’ 1203. $11.90 
\mong the first LP releases by this American firm which 
specializes in Italian music. This simple, sentimental opera 
is a staple in Italy, though rarely heard here. Best phono 
graphic performance to date by Tagliavini and Tassinari 
Authoritative direction, warm and rich rec wding pressed on 
quiet surfaces. Infrequent wavering of pitch and orchestral 
fuzziness. The disks are conveniently boxed 
Interpretation AA 
Fidelity of Recording A 


Onward Christian Soidters and Uther Beloved Ilymns. KCA 
Victor Chorale under Shaw. 6 sides, RCA Victor Set WMO 
1314. $3.35. Spirited singing, for the most part, of good 
old stand-bys. Two sides slipped so badly | had troubk 
deciphering what the composer had in mind until | placed 
the disks directly on the turntable. Recording needs more 
has. Interpretation A 

Fidelity of Recording A 


Baces (basso), Marta 


Pergulesi: La Serva Padrona 
or-Vox LP 660. $5.95 


Erato tsoprano) under Pedrolk 
Recorded are must of the arias famous opera buffa 
dating from 1733 Unfortunately Bacci nor the 
Milan Philharmonic «parkle with the brilliance of Erato. In 
his Italian recording both voices are close to the mike while 
The re-recording job has 
Interpretation B 
Fidelity of Recording B 


the orchestra 1s distant and fuzzy 


its faults, too 


Kecorder and Harpsichord Kecttal, Carl Dolmetsch and Joseph 
Saxby. London LP 24. $4.95 The Handel Sonata in A 
Minor and shorter pieces by Purcell, Couperin, Cosyns, etc 
which sound best when taken in small doses. The performers 
do al! anyone could expect. The recording, while lacking in 
richness of the 78 rpm. London pressings | have heard of 
some of these pieces, is good, notwithstanding 
Interpretation AA 
Fidelity of Recording A 


Romantic Gypsy Atrs. Emery Deutsch and [lis Orchestra 
6 sides, RCA Victor Set P'251. $2.25. I confess to a weakness 
for this kind of café style gypsy violin playing. Not high 
fidelity nor really well balanced for it favors the violin, but, 
Greater clarity and less surface noise in 
WP251 Interpretation AA 

Fidelity of Recording B 


overall, pleasing 
the 45 rpm. pressing 


Tchaikovsky: Symphony No.4. Varis Conservatory Orches 
ira under Kieciber. London LIP 2. $5.95. Kleiber conducts 
this great symphony ably though he in no way surpasses 
Ormandy’s performance on Columbia LP 4050. Some level 
ing of climaxes and less bass, highs and over-all realism than 
in the Columbia recording Interpretation A 

Fidelity of Recording A 


Kenny Baker (tener). © sides, Kenart 
Set. $6. (3055 Lake Glen Drive, Beverly Ilills, Calif.) 
Kenny Baker's voice is light, pleasant, intimate. Excellent 
enunciation. Ilere he sings six sacred numbers including 
“Lord's lrayer,” “Stranger of Galilee.” “Leave It With 
ilim."” Discreet organ accompaniment. Quiet surfaces 
Climaxes are leveled by the engineers, however, which is dis- 
astrous to the closing measures of Malotte’s “‘Lord’s l’rayer.” 
Volume I, the only other set in this series of four hymn albums 
which | have heard, is recorded with the lower fidelity com- 
nonplace in the 1930's and is pressed on noisy surfaces 
Interpretation A 
Fidelity of Recording A 


{ he Stranger of Gailtice 


RECOMMENDED SINGLE DISKS 
COLUMBIA: Tenor Berini sings Viennese popular songs on 
3-294. LON DON: London Symphony plays Brahms’ //ungear- 
tan Dances No. 1 and 3,.0 10111 and Baritone Schlusnus sings 
Der Lindenbaum and /).@ Pots on 5160 
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HIS section aims to give critical consumers a 
digest of opinion from a wide range of motion 


picture reviews, including the motion picture trade 


press, leading newspapers and magazines—some 19 
different periodicals in all. The motion 


thus do not 


pi ture 


ratings which follow represent the 


judgment of a single person, but are based on an 


analysis of critics’ reviews 
The sources of the reviews are: 


Box Office, Charm, Chicago Daily Trit 
Exhibitor, Harrison port Mots 
Decency List, Newswe w York 
Parent Magazine 

Farming, Time, Vari 

tom 
Federati 
F 


m Music Cour | 


The figures preceding the title of the picture in 
dicate the number of critics who have been judged 
to rate the film A B (intermediate), 
recommended) on its 


recommended 
or C (not entertainment 
values. 

Audience suitability is 
adults, “Y"’ for young people (14-18), 


children, at the end of each line. 


indicated by “A” for 
und “C”’ for 


Descriptive abbreviations are as follows 
venture inded 


Abandoned (Woman) 

Abbott and Costello Meet 
the Killer, Boris Karloff 

Across the Rio Grande 

Adventures of Ichabod and 
Mr. Toad, The 

Affair Blum, The 

Africa Screams 

Against the Wind 

Agitator, The 

Air Hostess 

Alimony 

All Over the Town 

Amazon Quest 

Angels in Disguise 

Anna Lucasta 

Any Number Can Play 

Apache Chief 

Arctic Fury 

Arctic Manhunt 

Arson, Inc. 

As You Like It 

Bandit, The 

Bandit King of Texas 

Bandits of El Dorado 

Barbary Pirate 

Barber of Seville 

Battleground 

Beautiful Blonde from 
Bashful Bend, The 

Beyond the Forest 

Big Cat, The 


” 


owe 


7 ee ee 


~ . « 


“nw 


“INNO Ww 


Big Sombrero, The 
Big Steal, The 
Big Wheel, The 
Black Book, The 
Black Magic 
Black Shadows 
Blazing Trail, The 
Blind Goddess, The 
Blondie Hits the Jackpot 
Blue Lagoon, The 
Border Incident 
Bride for Sale 
Brimstone 
Broken Journey 
talamity Jane and Sam Bass 
‘aravan 
challenge of the Range 
thicago Deadline 
christopher Columbus 
-Man 
‘»slorado Territory 
some to the Stable 
sounterpunch 
lourtin’® Trouble 
rooked Way, The 
Daring Caballero, The 
Daybreak 
Death Valley Gunfighter 
Dédée 
Deputy Marshal 
Desert Vigilante 
Devil in the Flesh 
Devil's Henchmen, The 
Doctor and the Girl, The 
Dolwyn 
Don Quixote 
Doolins of Oklahoma, The 
Down Dakota Way 
Down Memory Lane 
Earth Cries Out, The 
Easy Living 
Edward, My Son 
Everybody Does It 
Fallen Idol, The 
Fan, The 
Father Was a Fullback 
Fighting Fools 
Fighting Kentuckian, The 
Fighting Man of the Plains 
Flame of Youth 
Flaming Fury 
Flight into France 
Follow Me Quietly 
Forbidden Street, The 
Forgotten Women 
Fountainhead, The 
Francois Villon 
Frontier Investigator 
Frontier Revenge 
Frustration 
Gal Who Took the West, The 
Gay Amigo, The 
Germany, Year Zero 
Girl from Jones Beach, The 
Girl in the Painting, The 
Golden Madonna, The 
Grand Canyon 
Great Dan Patch, The 
Great Gatsby, The 
Great Lover, The 
Great Sinner, The 
Guaglio 


oe 


a 


. 
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Prince of the Plains wes AY( 
Prison Warden cri-mel A 
Queen of Spades, The dr A 
Quick on the Trigger mus-wes AY( 
Reckless Moment, The mel A 
Red Danube, The war-dr AY( 
Red, Hot and Blue mus-com A 
Red Light dr A 
Red Menace, The propaganda-dr AY( 
Reign of Terror hist-mel A 
Riders of the Whistling Pines mus-wes AYC 


dr AY 
mus-wes AYC 
dr A 


o © 


Guinea Pig, The 

Gun Runner 

Heiress, The 

Hellfire 

Hold That Baby 

Holiday in Havana 
Hollywood Burlesque 
Home of the Brave 
Horsemen of the Sierras 
House Across the Street, The cri 


mus-mel-c A 
com AYC 
mus-com-c A 
mus-com A 

pr »paganda-dr A 
wes AYC 

mel AY 


wren & 
owe me wwe 


ow 
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House of Strangers dr 


I Married a Communist 
I Was a Male War Bride 


mel « 
war-com 


Ichabod and Mr. Toad, see Adventures of 


Illegal Entry 
In the Good Old 
Summertime 
Incorrigible 
Indian Scout 
Interference 
Intruder in the Dust 
Iron Crown 
It Happened in Eurore 
It Happens Every Spring 
It's a Great Feeling 
Jiggs and Maggie 
in Jackpot Jitters 
Johnny Allegro 
Johnny Stool Pigeon 
Jolson Sings Again 
Judge, The 
Judge Steps Out, Th: 
Kazan 
Kid from Cleveland, ‘i‘he 
Kiss for Corliss, A 
Lady Gambles, The 
Laramie 
Law of the Barbary Coast 
Law of the Golden West 
Leave It to Henry 
Life in Bloom 
Look for the Silver Lining 
Lost Boundaries 
Lost Tribe, The 
Love Happy 
Love Story 
Lust for Gold 
Madame Bovary 
Maid of Formosa 
Make Believe Ballroom 
Make Mine Laughs 
Man to Men 
Marked Girls 
Masked Raiders 
Master of Bankdam 
Mighty Joe Young 
Miss Grant Takes Richmond 
Mr. Soft Touch 
Mutineers, The 
My Brother Jonathan 
My Friend Irma 
Mysterious Desperado, The 
Nail, The 
Neptune's Daughter 
Night Time in Nevada 
Not Wanted 
Oh, You Beautiful Doll 
Omoo-Omoo 
Once More, My Darling 
Once Upon a Dream 
One Last Fling 
One Woman's Story 
Operetta 
Outcasts of the Trail 
Outlaw Country 
Palace Scandal 
Passport to Pimlico 
Peddler and the Lady, The 
Pinky 
Post Office Investigator 
Prince of Foxes 


dr 


1 

1 

iv A 
1 A 
1 

1 

1 


| 
| 
1 


mus-dr AY 


wes AY( 
wes AY( 
dr-« 


ym AY 


dr 
soc-dr 
ert-dr AY¢ 
hist-dr 
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Rim of the Canyon 
Ringside 

Roll, Thunder, Rol! 
Rope of Sand 
Roseanna McCoy 
Roughshod 

Rubens 

Rusty's Birthday 
Saints and Sinners 
Samson and Delilah 
San Antone Ambush 
Sand 

Savage Splendor 
Scene of the Crime 
Secret of St. Ives, The 
Shadows of the West 
Shamrock Hill 

She Wore a Yellow Ribbon 
Skyliner 

Slattery's Hurricane 
Somewhere in Berlin 
Somewhere in Euro 
Son of Billy the Kid 
Song of Surrender 
South of Death Valley 
South of Rio 

Special Agent 

Spring in Park Lane 
Stagecoach Kid 
Stallion Canyon 
Stampede 

Strange Bargain 
Strangers in the House 
Streets of San Francisco 
Sunshine Follows Rain 
Susanna Pass 

Sword in the Desert 
Take One False Step 
Task Force 

That Midnight Kiss 
They Live by Night 


(previously reviewed as The Twisted 


Road, CR Bul. March 1949 
Thieves’ Highway 
Tokyo Joe 
Too Late for Tears 
Top o* the Morning 
Trail of the Mounties 
Trail of the Yukon 
Trail's End 
Train Goes East, The 
Trapped 
Treasure of Monte Cristo 
Under Capricorn 
Under the Sun of Rome 
Vilna Legend, A 
We Were Strangers 
Weaker Sex, The 
West of El Dorado 
White Heat 
Wild Weed 
Window, The 
Without Honor 
Woman Hater 
Woman Trouble 
Wyoming Bandit, The 
Yes Sir, That's My Baby 
Younger Brothers, The 
You're My Everything 
Zamba. 








The Consumers’ Observation Post 


(Continued from page 2) 





helping the British people get used to them. Presumably she meant getting used 
to doing without them. The lady Under-Secretary displayed a deplorable ignor- 
ance of current research in nutrition which indicates that not only should 
people eat heartier breakfasts containing a substantial portion of their daily 
protein requirements, but that bacon and eggs when eaten together furnish 
nourishment more effectively than when they are eaten separately Her obvious 
lack of qualifications in the field of nutrition, however, does not restrain 
her as a “social planner" from attempting to reorient her people’s eating hab- 
its, a trait that is typical of social coercionists as a class 

SURFACES PAINTED WITH LEAD PAINT offer a danger to children and cows, 
points out Science News Letter. Youngsters sometimes show a fondness for chew- 
ing painted objects, and cows lick them. In both cases, lead poisoning may re- 
sult if the paint was based on the use of lead in its formula, and fatal poi- 
soning has occurred in such cases. The farmer also has the problem of keeping 
cows away from newly painted fences and buildings, and from paint cans and 
brushes, for they show a fondness for fresh paint 

> > * 

SHOE SALES are somewhat disappointing to the trade. On a per-capita 
basis, reports The Wall Street Journal, the statisticians figure 1948 produc- 
tion at 3.20 pairs of shoes per person; the pre-war 1939 figure was 3.23 pairs 
per capita It seems more than possible that high prices have been responsible 
for the static sales picture, for retail footwear prices are estimated as more 
than twice as high as they were in 1939. 

> > > 

MEN’S BELTS may be a staple Christmas gift item, but before making a pur- 
chase it will be wise to get measurements of the trouser loops through which a 
belt must be run Men’s Wear reports a complaint from a consumer who found 
that he had been unable to wear a colored belt given him as a gift because he 
could not get it through the loops of several pairs of trousers. He suggests 
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Solve your Christmas Shopping Problems! 


, 


GIVE CONSUMERS’ RESEARCH BULLETIN to vour [riends who not only want to get the most 

for every dollar they spend on household appliances, but who are also intet d in current 

trends in the consumer field, what new recordings are worth repeated listening, and what critics 

~~ think of the current motion pictures. Each month Consumers’ Researcn BULLETIN will 

bring them unt iased, scientific reports ol the results of ( R's tests of washir vy machines, vacuum cl iners, 
refrigerators, television sets, or other items involving a large initial purchase price Each month presents 
new and timely developments in the fields of food, health, clothing, new gadgets available, in the pages 
of The Consumers’ Observation Post. Motion pictures and phonograph records are also reviewed each 


month. 


In addition to CONSUMERS’ RESEARCH BULLETIN which is issued monthly, CR also puts out 
the ANNUAL CUMULATIVE BULLETIN, a convenient summary of a wide range of CR's previous 
findings. This issue is not included in a subscription, but may be ordered separately The 
1949 ANNUAL CUMULATIVE BULLETIN, off the press the last week in September 1949, presents 


in some 228 pages the ratings of many products that were reported in the pages of CR BULLETINS up to 


July 1949. It is carefully indexed and provides a convenience reference for those who do not have time to 


look through their various monthly tssues for information on a particular line of products. In addition 
there is much new material that has never appeared in any other CR BULLETIN. It is a confidential issuc 
ivailable only to individuals and their immediate families 


Use the order blank on the next page to do your Christmas shopping today ! 
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that manufacturers aren’t really saving very much by "putting little stingy 


belt loops in their products." 


7 


ALL BREAD AND PASTRY made in whole or in part of wheat 
quired to contain at least 4 percent natural 


flour will be re- 


fat, if a bill introduced by Sen- 


ator Guy M. Gillette of Iowa and Senator Milton R. Young of North Dakota is 


passed. 


The action is designed to counteract the growing practice among com- 


mercial bakers of substituting chemical emulsifiers for natural fats and oils 


and cutting down on use of the latter. 


the present low quality of commercial baked goods, 


There is much that can be said about 


but endeavoring to force en- 


largement of the market for fats by law is hardly a wise solution, or one that 


is fair to the public. 


As the Chicago Tribune observingly points out, if 


fats 


can be legislated into bread so can potatoes and powdered eggs. of which the 


government has a troublesome surplus. 
a 


items as Italian bread, pumpernickel, 


* 


THE COST OF LIVING moves up here and down there, but 
The prices of men’s fall suits have been cut 
rayon ready-to-wear, 


headed to lower levels. 


to $10 on some lines. Appliances, 


furniture have all been reduced in varying amounts. 


Furthermore, 
that a 4 percent fat requirement would eliminate such standard, 
angel 


the bakers have protested 
well-liked 
food cake, and pretzels 

* 

it appears to be 

from $3 
cotton garments, and 
The way farm surpluses are 


piling up, economists hold that the only direction prices of food can go is 


down, but government support of prices attempts to keep a 


firm floor under this 


important item in every household’s budget 


* 


RECENTLY TESTED: 


Magic Thimble 
from Spencer Gifts, 


(Magic Thimble, 


Inc., 
Atlantic City, N. J. 


Thimble has a small attachment consisting of a tiny, 
thread and a fine wire device for threading the needle. 


* 


15 St., New York 11), 50 cents 
no doubt, other gift shops) 
Sliding knife for cutting 
The knife for cutting 


+ OP 


(and, 


thread is considered quite convenient, particularly for cutting heavy button- 


hole thread. 


directions were found hard to follow and somewhat obscure. 
interfere with sewing operations 


side of the thimble did not 


The needle threader will be useful for those who can work it, but 


The gadget on the 
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Christmas Gift Order Form 


Gifts for: 


Name 


Address 


Renewal Ann. Cum. Bulletin 


New 





Name 


Address 


Renewal Ann. Cum. Bulletin 


New 


Consumers’ Research, Inc., Washington, N. J. 
Please send gift card from 


Name 


Enclosed is $ 


Subscription Rates: 


$4.75 (Canada & foreign, $5.25) for one year's sub- 

scription to Consumers’ Research Bulletin monthly (12 
issues) AND the new 1949-50 Annual Cumulative 
ulletin. 


$3 (Canada & foreign, $3.50) for one year's subscrip- 
tion to Consumers’ Research Bulletin monthly (12 
issues) 


$2.75 (Canada & foreign, $3.00) for a subscription to 
the 1949-50 Annual Cumulative Bulletin alone (avail- 
able to individuals only). 


Address 


CR-12-49 
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Cumulative Index for Consumers’ Research Bulletins 


July 1949 through December 1949 


| 
\¢ 


Vol 24, Ve l tnrougn | . 
Single BULLETINS are available, at 30 cents. The month of issue is followed by the num- 
ber of the page or pages on which the item appears. 


Entries marked (+) are longer or more comprehensive items 
Month Page 
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Heating equipment and fuel 
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Nov 
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ers, oil burning space or parlor 


oil burner heads, new, fuel savings 


Hose nozzle of unusual design 


more potent, dangers 


ra-red, mislabel 
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M irket surveys, results questior 
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livered, high cost 


nsation in the bat 


reparations, aflect « 


yveruse 


mislabeled 


O, burner heads, new, fuel savings 


! j 
li, Unde 


rable as laxative 


July 


and barn, meaning 


glutamic ac 


Id-wave, adver 


lent 


ind film-pa 
j 


nd 


P 
Pe 
Pe 
I 
I 


demat 


rR 
ita 
"Tice m cor mer products 


pi d 
toe rn nt subsidy 


rote nimal, superiority 


/ 


ol 


July 


July 
Sept...// 


Aug 
Aug 
Aug 
Sept 


July 
Sept...2/-22° 
Aug... J 
Sept 
Dec 
July.../0 
Dec...4 
each issue” 


Oct 
Aug 


Aug 
Nov 
Sept 


* 


Oct ; 
Dec...2 
Sept 

Dec 
each issue’ 
Sept 
Oct 
Nov 


Dec 
July 
July 
July 
July 
July...24-2 
July...25 
Dec 
Oct 
Oct 
July..4 
Oct 
July 


30 @ CONSUMERS’ RESEARCH BULLETIN e 


Month Page 


Radio: 


ok on loud a 8 ikers 
questions 
loud-speaker 


portable 


Dec 
Sept.../ 
Dec 


mounting 
t 19 20° 
programs ticis! Aug...4 
table-mod July...J1-12* 
Dec...3/° 
July...26° 
Sept...5-/0° 
Sept.../4* 


Radio-phonograph combin 
Radio-phonograph equi 
1949 
skid-pr 


Refrigerators 


ohnyg 


new Aug...30 
July.../7* 
Oct...4 
July...30 
Nov...20-24* 
Aug...25-26 
Oct...3 
Oct...4 
Dec 77 
Aug 
Dec 
Nov 


y advice, 








Three AM-FM Radio-Phonograph Combinations 





increasing 


ECAUSI 


interest 


ind rapidly 
television receivers, manultacturers 
of radio receivers are concentrating their produc- 


sales efforts largely 


tion and m television equip 


ment for the home. With no more than one or two 
exceptions they have 


the quality of their FM and 
that 


given up attempts to improve 
AM receivers. While 
Ss evident television Is yong places” and 


that radio is, relativel) Spe iking, in for a serious 


ind doubtless will be for several 
vears many areas in the United States which will 


be entirely dependent upon AM or FM broadcast 


decline, there are 


is the source for radio entertainment. It is 


ing 
unfortunate, indeed, that the trend in manufactur 
receivers indicates that litth improvement ts to 
ed for in the qu ility of radio sets and record 

especially in the combinations now being 
n the 
to perhaps $400 


The Phil 0 


ires whi h ire 


offered lower-price brackets (which means up 


Model 


it present considered essential in a 


49-1609, included the fea 
radio-phonograph combination; it made provision 
for both FM and AM reception and permitted the 
and LP records (78 rpm 
I P records 


should be in- 


playing ol both standard 
iutomat« 


W hile 


mb tion, and their cost should not 


records changer, and 


manually these features 
| ibly large, the 
Indeed, CR has not been 


\M-FM combination 


performance characteris 


receiver in question Was 
good pertormet 
to find any really good 
satisiactory 
last two years that 


| consider to be 


iverage consumers 
reasonably priced or within 
families. It is on this ac 
taken to the practice 


turntable 


reach of middle-income 
count that consumers have 
of assembling various components 

| tuner, amplifier, and speaker into a 
utlined in columns 403 


Cumulative Bulletin 
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rs. Quality of 
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Selectivity 
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CONSUMERS’ 
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judged 


power output was 


3-speed record changer. TI 
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of electrical 
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measurements 
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B. Intermediate 


t Radwo- Phonograph 


Midwest Radio & Tele, 
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Speal is 
Quality of 
it good 


150 
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Model 402 
pw 
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odel 49.1609 Phile« 
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Qualit 

sere badly crowded 
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hipping charges. (: 
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parts and w 
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] 


rd changer ' yparently 
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Lich 
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